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ARTICLE INFO ABSTRACT 


BACKGROUND AND OBJECTIVES: In the current competitive and risk-filled environment of 
the insurance industry, insurance companies need to gather up-to-dated information and 
knowledge to make appropriate decisions and use this information in their decisions. Decisions 
that have a great impact on the structure, processes and performance of the organization’s 
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Accepted 26 January 2023 members and can fundamentally affect the prediction of the survival of those organizations, 

profitability and on their nature. Today, access to correct, effective and up-to-date information 
Keywords: in a competitive business environment is one of the power tools for any company in making 
Content analysis decisions and adopting competitive strategies of that company. 


Therefore, the efficient establishment of intelligent systems in the country’s insurance industry 
seems to be a vital issue. In the meantime, the lack of establishment or inefficient induction of 
the intelligent system will be able to face many companies with challenges. An issue that has a 
negative impact on the competitiveness of these companies and needs further investigation. 
The purpose of the current research is to conceptualize the intelligence of businesses with a 
strategic approach and provide a model for measuring business intelligence in the insurance 
industry through a qualitative research approach. 
(METHODS: This is a qualitative research and the method of content analysis and in-depth 
semi-structured interviews with experts, managers and consultants of the insurance industry 
have been used. Qualitative content analysis can be considered as a method for subjectively 
interpreting the content of textual data through the processes of systematic classification, 
coding and creating themes or designing known patterns. In order to extract the codes, 
an attempt was made to conduct a total of 8 interviews using the theoretical sampling 
method until reaching theoretical saturation. In order to achieve the validity and reliability 
of qualitative data, the criteria of credibility, dependability or trustworthiness, acceptability 
or confirmability, and transferability were considered. To achieve these criteria, researchers 
carefully select key participants, combine data collection methods (such as interviews and 
note-taking), allocate sufficient time to conduct interviews, continuously review data and 
classes in terms of similarities and differences, and review the analyzes performed by project 
colleagues. 
FINDINGS: In this research, 43 codes were extracted as concepts related to intelligence. 
These codes were placed and categorized in six components and in two general dimensions 
of intelligence, relative to the specialized business environment and intelligence relative 
to the general business environment. These components include: intelligence towards the 
internal business environment, intelligence towards the business market, intelligence towards 
business competitors, business intelligence in supply, intelligence towards the small business 
environment and intelligence towards the large business environment. 
CONCLUSION: Creating an innovative performance requires making real-time strategic 
decisions based on the information and data obtained from the intelligent system. Based on 
this, companies are successful if they act intelligently and are able to have proper knowledge 
of the data and information of their internal and external environment and turn that data into 
organizational knowledge and intelligence. Upgrading the intelligence system in an organization 
Phone: +9821 89382 makes companies analyze the information of their surrounding environment faster and more 
ORCID: 0000-0002-3345-4522 accurately and save the results and make them available to decision makers when necessary. 
This topic will speed up the exchange of data, information and knowledge in the company 
and will be able to improve effectiveness, thinking and decision making. It is suggested that 
managers use the identified concepts to create and develop insurance companies and increase 
DOI: 10.22056/ijir.2023.02.06 their intelligence to help achieve the company’s goals. 


Insurance industry 
Intelligence 

Model of intelligence 
Strategic approach 


*Corresponding Author: 
Email: a.haghighat@kins.ir 


This is an open access article under the CC BY license (http://creativecommons.org/licenses/by/4.0/). 
BY 


\F-\OO (eo FF copy ola MFP les cP oslo NV 0595 dow dobry cole 4 is 


% 
<)> dows doliuindg i cole ay ii 
ay https://ijir.irc.ac.ir/?lang=fa 24s pa5 Cole 
Way ay. 


cole alo 


y 


> (Seroreo Woo! aw OO) Bt SIRT Cynol 


bel Nyt iS dey CS 8' 


ileal ep lafeas wep lafesas p> alSbils gail agle 9 Calgal AASBHs «otf pale ng 5 


odaS> ASlic uleSbI 
idlio cla el 


lie cleproal SLE ly Gayle ily WES pb dey Cato Sey yp g Celbyy Lares yo lone] 9 Any 
AS leprae pF Ia, 99> cleppead 91, SleWbl cyl 5 aij Gyslee isle 9 SleWbI (gygloF a 
pdddge dagbjle Clb techy p ell pba 4 ayo gljls clacl s bal s Glebe » cob; ols 
MSorenS uli, Load GLB 59 jaya 9 TSE ree SLL! tend JAF gs SI bagl cual 5 
yBol gala toed ol AB, gleopel, Lil 9 oF ely STS Oy clo lil IS say 
Ly jLpBdesl Pde Gee Gal 92 deryege pbaldy Sle jptS doy Cato 59 Wp eS Giadgm cloelli ol jb 
Spal, AT ceqdge ens! 09S aalye be slle bl) eS po 5) Silay griadge pl vol Ib 1c 
Grose Sj pestis pole Ghrsy Gar oj Gros ern & jb 9 Cul oslo tal |) bes >o oI 
APS 959) Gey jl dap Care 19 Wg aT Grretign tern 695 I! 9 Gopal) 95, b Lg nd 
sglaaric | ash Lolides gree cladelac 9 Igime fobs os9) 5! tT hag onl jo celta) 
SPS penn cle Pgs O89) IL |) GAS clpree Geos 25 colt) day Gate gbslio 5 Glnae 
ersas ls clog! lb b cileed 9 Gres reels carat clos)’ al) 3! te cleosls also 
K Egore 9 67h cL5l a gan U oy 6 pFaigns (hg) 5] coll b leas Gl piel yglareay Cunile 
edlecel b (Siuale Cobls olLiel clajes a5 cloosls obb 5 Vale) & live Gly a5 ploil aol. 
beasl jo Co bg Sting, dashes cul Ay ode) ly O92 Ae a8 Oy50 SUES Chl 9 Spools Cagete 


le} Kapadd (go pcutlool 9 doles atl) laoslo Gygleer clays, Geil oul ylFuSeS Lin 
odcaloil cla bs (6 5b ecole 5 Sklis bi 5! Slab ¢ laosle pglis ey p darlas abl cl» iF 

+d g05 be lee cyl Cell ym Tb Beers dang’ 
Grratigd IT de 99 59 9 dlp % 0 AF aS cl prul Caiadgr b Ls ys pudlio gigica oF FY sloansh 
HAS Godwd g Gdvdghe Wg ST ogee Lares dy Ci Ghiatig® 9 Wg carard bree 4 Ons 
QW ged 3b 4p Cd Grinder GIT gS Lolo Lares 4 ee Gdiotige sj] Cool Sybe leaalde op 
9g WS gS 0 > barre Ay Cees Gddatdgd ecpeoll 59 Wg ST Gdiotds® Ig nS oL3, JL3 9 Grriatge 
WF gS WS Lapree 4p Coed Giatigo 
jl dole claosle 5 Gleb AL yp Copal, ape Clepreaai Sil pjlinne ailglei o Sloc gle io pS areuti 
9 og yo agree Sle dW 9 Lrool jl sailed g silos fos ailriotign AS Mir §8g0 Glee S Ss cel Gdiatdga 
WES ps Oph co rps Giatgh Ogagy ALT as cilejle iam g til a1) oll s antlo lFlos> igre 
Bilge 9 9 08,5 opel) pole eli 9 aus fulodgas jos ope Sebo bg ar pe |) 09> Bl bl see Sle WLI 
pd ESS yo ly Gitlo g Gleb} cleoals Jols Qh y> pel cpl sive 13 GIF pT prea Ge pind 99 palife 
Bhp edd ols pumlac 5! jlrde od co okey tse co dete | Spreng Sai toed g USL 


V¥F+\ olope YF edb 0 eb 


\¥-) obly) 1S ygld eb 


VFHV ial Foy yb 


(ott oll 
(Sientiga 63S) 
Spel 3Ss) 


Siarige 


1 Jgemne onda gi” 
a.haghighat@kins. ir : Juos! 


+4AYVARYAY sey 


ORCID: 0000-0002-3345-4522 


BUS oolitul laa! Glos 4 SoS sly ol Gaiodse tli] 9 clean Ges po dawgi 9 obe! DOI: 10.22056/ijir.2023.02.06 


Ath oo jl «Mla (sins lod? yO WIR Hg bg yo FTF co Mam 1G dio cy! coh yp OLE! g Cre yloj Sto :dm gi 


n> Gore Wor! du 9 Cision 6 LES Cyne! 


Op dale jb Gdradse S5g> 9 ITS hs soi 
5) SK lpied laid! jo clan clean cla col Qo 
Glradl§e Lbs S975 gtd colaisl cloghuie cuir 
Col She ple Gre |) cog belo gles Gries 

seca! Mili ites Sas adl oes Nala tl sess 
pg ede asl, Gdiadge colaw 9 ld coh qctiacge 
od Quy 9 Cou Gdiodgm bjg> jo Groh Ande oy! delol 
Cpl 98 tow! od GT pote Gers U9) Ago GE po Cul 
ooliil Gleb Co yglo oF lp OSS b areles Ip! 5! Ctee 
(gebee TAY stig le Gilead ail Sl Gagat acl yas Gull oad 
sleek, jI 6 pF Ar g yp ee Cals 99 9 Wlord 6 ToS 
uw! old S85 1) hagi, 51 clagise Guba 


Pe Ape 9 5970 9 Sr silo 
Gtioigo 

Soy bse jo Gijle Gules cloproaid Sl 45¥ 
dla ybejle ole (techs p (ell gba a5 ste Ls Jilius 
DBS 19 WG Spread 90 SEL! alee plyier Glojly cig 9 
@lFl Lb bgljle cplple .Frishammar, 2002) sigs a25,5 
ALL ybejls Bol S Sy gdiodigm US 2 Oly Arcos (2016) 
OLS Gly elerregi Lol 5 221s Cero: trai j! pele 
Ss (gdiotign 4S cu! abiee Evans (2012) wahoo 29> 
Nice Amoco ROS pS pret Laylyd 591) slizall pac 5 
lot ods files 9 pies Gleb] gre yp (all gtiotgr 4S uaF 
Sly Glpebl pac 9 Sar, tald Gly Sledtb! 8) 9 bos 
bes «Sglao> B18 Co pal, GLatdge Cool Sd proc 
Ly) Mgt ole Fpmona Clajls 4S Sun! co pal, Gleb! Laci! 5 
Lad! 5} plac; clajlote gb jl 4 amoce 15 dmoi O90 
(Fleisher and Bensoussan, 2007) 5 (go cule> Ail pF 
5 1d Tg pe LEME! 5 Col pre b dow CEST yd 1059) dow 
g cdle cla lpl 4: daw Glararie 09> lbs J bh plel cl, 
035 Cow yp |) doe qe SLEW G siglo Glu Cait a JlE Gue 59 
AS Sle Wb] 66 9k 8 ES lay Case og pbs ogo Gleb! a 5 
oly G IDO — oj CU we) bees ,s ce) lewsl Or pw 059 0! 
Goes Blaal g ool plesl Che CeF prod o9> TQ nut 
Serio 9 Ig inS Criadae calles ES Cyaan 1) oye 
pes pre yp OyBs 9 ded esp F OF oly sli pe ton 
Gidlar dlerjl pF 1,8 oolaiul ooo BESS cleoole 
Leosls ogail 5) cola! cul pd Cpl ay day Cerio 9 Cdiotiga 
cyl pete dy Celie Ghers olyiin g dilaaie 6 MF r3 ly 


\OV 


odio 


Cele gS (colais! dewgi 50 wpe Cpaie dew Cro 
dg go odleil Suny Copde Cam Cpl olyica 5 
peeve «lg, Lox» (Rahmanseresht and Jabarzadeh, 2018) 
SleWbI 5) gS0 Sola ast) jg pel cla jle oj bu 5 
(So pw!) Shas dsl 1 d9> 9? 9 SIX dame Lisle 9 
L otdsdbsl Shrwad sul od 5 ge SSE 9 les 
lB) Cape 4 prio Wg go Gleb! 4 Gish ale 3! colin 
El Ce pte Shook gbejbe SK a yl& Lares Gog 39 094 
(Shujahat et al., 2017) o,lo SU crriecdge pages 69) 
PS JS yo Sind gd lp (g@gSb GiB poles Cob jb jlasoes 
(Kotler and Keller, 2012) silo S cys Copal, Shoai 
cul gdriatge 31 hole jcleold 9 Sle Ybl 4b » copsl, 
B5lg 52 opel, Goge «(Mazloomi and Harandi, 2015) 
Bogjil 53) alan! colyy a Cou hom 5 co Si eloil Bales 2,0 
2992 jlo Gopal, GrT practi GEL) 99 9 Gil 3 oledbl 
HME EY oF pd SIT g nS aE) Gd9r Op go 18 cola! 
AS ilbes b SSE ge jh gycnljl goog: ogeg0 LH 5 
dibco KLE Col Cp perma jl Gfomb che Sk 
wd! JSS oly Glojls Cysdge ogegy cdiaciga hel iii 
Cel ge grime yaig0 SK dlieds Gtiocee (Liebowitz, 2006) 
Sly che cleus 3 ates ells jo 1) oli 
<Shariat nejad and Hakkak, 2015) 15. 
9 cowl clas tow pS! ole Lb aay cnico 
ehlF dows GIG post cytled g Lmacblicnel pid «colardl 
2999 9g GEG gl SoH Seb GRO LS oljre HII 
AN jg) gs IRS Ay Lea) 8 pd ay pple ng ygl8 9 begs Gl2cS ps 
EHS 9 Hlgicds Ail 9l28 (6 y91g3 (Hang et al., 2022) cus! ons 
(Mullins et al, 2021) cust ord ¢pbre doy Sriio 99 de 
leh} Cyosl bla (So cow 3! (Gupta et al., 2022) 
dow 2 Cp CGC gk3 9 CSL! dey Cato 2 Gill 5 
SL, 9 G delice jgto jl oj)! prs} 0 ete SII wiles 
BBS dogs 1) Gb pete 9 GL lbFdoaw ped 9 BSL arto Oli 
ohh bS gle ap Cad doy Certo a> 51. (Munich, 2019) 
Arlee elealle 9 fibro bh jeer Caro cpl Ll cul artlo 
I) Aino} Wilgi go AF Cel Grinder pac la Sle cpl jl So seul 
(Aslam et al., 2022) w35 ole! AF as, puck CuRS ly 
Ser okey Cell BL! Jo 4 tes cal cole 
> Cyeed deo clB) jgdT Ig uS clad jo |, oloas, 
Byb 3) og! cle Lb 50 1, bps hs oF Sige 
Sle Golpl p95 do So cmmpled ey ei Wg nT Goietigan 


VFF-VOD (eo FF ly ola NPV jl eV 0 slat VV 090 dow doling cole dy is 


lyse sige Gl pedals 4 dag b cjgrl bee 59 

B8ge lagljle cases gpl jo ole GLY Gaiedge 4 woh 

Bylo alFl Grradga 4 Gleb! i Kigk> 5) aS ae 
(Kahaner, 1996) 


Seionige Cola 

> Ign jo Grated pogdo uly pte cglaw olFao 5! 
(Liska, 2014) cos! od Gdtzependid claw dev 

sl» (Operational Intelligence) Glles carotigr 
doles che Ge sork 9» hj, Geortpread Soh 
Ay SreoligS 9 apo Gdly opr co AT ja Wo 
(Seitovirta, 2011) s) ge Glue 4) 6) S529 9 Cojo lool, 

(actical Intelligence) 2:Sal,b SoSt ciinige 45 
SreabigS ol cies Gilg Co! gd Geayls I Glee » 
jl 9 Sogo HST ISa, claabes cola od Griatdgr Cyl tou! 
9 og Slee Cyl US ge Cyr Globe jo Claro Sled! 
cela a bg yo) Coptl, Cla cpSproal 4 Cond GS Sb 
(Fleisher and Bensoussan, 2007) s,!o (ctincdem cus 
Spare jl bgFbgS Cleese yy 4 SESE crriadge 
old Aegi Jqeore (Marketing Mix) oljjb aru! b 
(April and Bessa, 2006; Gieskes, 2001) 

9 Cueto » (Strategic Intelligence) cool, Grinder 
roti he} 8599 2g oj)d GS pod SVg5 9 Slat Kigh> 
Grradgh claw Op Speke eorizead ojfo ASE Jo 9° jl de 9 
Graded E95 Cpl dab cul copal, Grace Ig uS 50 
cual Lagl ogee sly codgy CS We 9 Gre bl ololis 
CpBl, GkLadgm w—rlea, (Ding, 2009; Gieskes, 2001) 
wal lle 9 S56 coe obj) Gly Gleal, bys 
Fleisher and Bensoussan, 2007; Seitovirta, 2011) v5. 


(Stiadge cledilge) nog i divin 
elosigas jad 9 jn esrglear ald coptly Grreatiga 
eda Mela yo aS SUSE oak sleet gy aloeas catals 
oles So pawl Gdrecdgd cen! odd yt itae ghjle Lb 
PY gho 9 ules 9 Colas] BT le joel 9 SlIle «cailss 
Galt eopaly caveatnah tea. cil olatlan, sill alee 
ES ce Seles g orplie!, glejle S colatsl s cule clare 


Cob pede cla griejls Julod don go 9 SLs cles! Jos 
BBR Hl Fro Mage CFS ol pide Lode Gan toy 
Ob pee SVs eel SEL cle JLo! cle 
bk Sey 9 ree, Geode Qebls bol ahaa 

Ln wp CSI 9 Sl bles plhiae,; (ards 


92 & cols j (th Sgléie egbw 

SLE 9 pe Gbejle ely Ole! I> a5 on! Fe Soo le 
GGT Wg rue Layee 9 CGtiadgm Aigk> aF cpl 9 We 
Siglade Toles Sle Syl yl Cuts wpdco 495 a 5 
Ce fa 79 00,F Glo (Gbar 9 Gtulo led! wools) (tule 
isle lb! wolo pyvles ly (gle. clam Cnty 
AF Sygh Gal 2 OLR Ara Geqew Cl ord 09591 Sgr 5 
839> ilo «Je Gly sub ogeq chlirs bls) pamlas on! ow 
Tow Ce PoE yo 3 ool 9 oslo SLE Mb! a Cad (6 yoo uF 
( Pirttimaki, 2004) o9)26 IS: gtiodgm cilpedube 5) 
g code aS byl Gite oslo aS So Gly Vuori (2006) 
Bip cal NA ay eee GINS atl tae Lag sl aS Saal clasts 
ul yl BF oly GSjy) 9 Gam egies lle GlebI blis yo 
eas Gil 4 dob gs EI es) s bytee b OLLI aS SL; 
Soe hae 4 Gl oti & gard dyed gutadlal b sigh oo 
9 ALS AS Cpe ix oylo dF a oll (silo 00 5 
od! 4 (gbg2) Gtulold aS de 59 cel ond ovls Gard 
Ole Kahaner (1996) «cro (Sharp, 2009) uS 22 4>53 
eybel cole! 5 pF 59 9 Cool Shedly b ble Sle Wb aS eS _ 
Cg bgS Polvo 9 lagylojle 9 old! d,L50 ord curastl cleosle 
aio S ce Shey paett bG IKS g jolinn cogSll yo a5 ato 
aL oriatge djlp Qo Gly «© Bali et al., 2009) 
Lg Cel glare claoltsg, 3! chibi 9 bliin! 5 ond wiih 
odd jlop «glee Sle] gtiacge wb go Sglite Gleb! 
A> b So oqw 5! (Frishammar, 2002) cu! ors eos g 
6D 10 Og> 5 (89% 9 Halo le Wb] wolo puvlas lo 4S Cpls a 
ghd LaIgk 52 Cage 9 HE, Cejpe & eliwo uly by bile 
3} oe Rb (hgm eGitlo Sle Wb} woos) Coble cloak & aijle 
tGrietig® Cladus 59 gae haw () JSo) aus cb 6 Ko 
Sgeicge jlEl ile o> oylo add alFrys aF Cul oS pggie 
sil ater ly lgi! ogege Chu oS AS Ue So 0,8 
(Vuori, 2006) silo <i 


ctw” 
old —s ee OleYb} a ls a — ge meee ee 
— \ a a a 


ye Slate cd JSS 
Fig. 1: Hierarchy of intelligence 
(Vuori, 2006) 


YOA 


slang GES pis Grroidgm 59 pil) oS 


Ort GER 3 Grater cleaalge :) Jot 
Table 1: Components of intelligence in previous researches 


(Grout 9d Gleadlgo 


Ol tag je 


tletel «so pal, 45 998 LS, hl 

S298 ops tbe « sladl L3, hil 

sltal oop al, b3) Obl 

galasil -golasel ag ghd chatl alee ostiS geal Ld, GHW) ste 


Cats pice «guile « Golattl ag gd oA S peel eg pide eat b sIjb Glass, 
(Bum yb — colored e cigild ou prob ccc ygld goleardl Mol pe LS, «ig hthe 


G98 LS, oNjl Des champs and Nayak (1995) 
Rouach and Santi (2001) 
Alon and Higgins (2005) 

Gabber (2007) 
Qiu (2008) 
Calof and Wright (2008) 
Adidam et al. (2013) 


= celaizl «golaiil cail ol) ogee hse (cilejle « cigil os roll ud, ag pike) gladby Use 
Cale all elise 8 


ID Ce prado eee LE HB, age lobe gS ge 
WF ceeds Gradg® 9 SejgiS Gtiatdge hl Grrocdgd yh pide Gtiatdge b3, Gtiocgr 


Yap and Rashid (2014) 


LB, 6c ite Luu (2014) 
Kruger (2010) 


Breeding (2000) 


fog ce 
Gorey dy rte lojle TLE 9 JFlo 59 clelge az 5] alST (F 

foge ce 

CYS Ca Jlgw oles wig, Odds gree cly wwe 
poate Las Lavette elassls ald og Ah etuang 
Cal go Sel Sec” eed 5} SLES 9 QT o pK cla lie 
LP P48 Saal Gil Giiygline LI 9 tyne geudeh sttia oyy8 
LS ob "LAT Cal SSE So SIG o590 cpl jo 


PI wl wa) 
pgbed g Sel Gop tT 9 Sls) es I! task ol 
wd cdl! adolas aS cleine Cbd 3! Gloal gad 
ers ptt ly Poh Sp ole b AS lee bd 
wioalls cardi cleats ol, sl aie cleosls (alsin. 


Conils oabarslis cles! cobb L jibe 9 cus 
cl Gog Slee 4 a>e3 & (Hsieh and Shannon, 2005) 
p> Spx CW 3S, OnE balan plas y tags 
coplpBel 0 Sag) b aS Cenul letree los ty pide Slabs E53 cyl 
ald pole Ghrgh, GLI dncle volo SII orgat lbs 4 
Zl pPel jobaiods Cal dow Cerio jlaario 9 (lpr Ws 
ELSI a ges, US CpSAiga’ Gig) jI cole! lb Leos 
GCE Sing VY Jgte 9 a ples! doles A Eger yo Gb 

Cal oS ASI) CC ybel ged SL borer 


boosh Lbrigdy joi 


Closely 5 oles laslar oe lmosls ibs cl» 
nat sl ftv peels’ AR ANE: eee slilins 
g caks Get 9 lee jay ej b 9 ao ag 


VO4 


aie Gitle co pal) Wo Ygreer cLelge b Copal, Grrotdgn 
styl gbejle Gols 9 Golatsl flee ay pp slull 9 cclete! 
Abel, jo Godeic Glue 4 cleat. (Gabber, 2007) 094, 
Wl arSlo yy (lB, Grrotdiga 4 Gose af Bylo og>9 Griadga L 
Atle AST 6 yald 9 LS, spite o!il yp pice Alogi yo cla ard 
AIS alge 5 blo alge Gllé jo |, cJalge wilaages (ADE g 
Wuls (gaudiws 

SE AP92 39 1 Grote cloailje 5! cleode ) Sore 
TABS ce LES Lalisee 

Sy jt cel teri BOS bp ST p50 Joder oel gear 
Cpl AF aslo ST dmg lb, Gaiatge 4) Glide 35) Gros equ 
E29 Sow 3) Col Copal, Crrodgr 5) ise Gtodgr Eo) 
(Grratsgd 39> 9 BLESS! doo}, don bj9> elo Sbles jo 
bleaalgo jl Gh Sieg, S51 9 gd p05 otolio Copal, 
Ego Cpl AF silos ST oslaiul So clajgtS jo oth olls 
orsh joer oI OR BES wojloce plore allie ojlgo & 
AS censl dons GEST ps yp LST L co pol, gaiacdgn Gloailge 
9 dow Cnc ov oI bs 3! cola L Cos} ots oo pole 
99 S50 pestbe Go pl) Grote TS 


gy Vga 

eee g albls ule of Gus! gal Gas lel oi 
pp bied; SAidlsS don GES 5 Go pel, Gradge » IT 3) 
Tre 4s SL Tb 9 adsl 528 cogs cle le 5 wool syslaoe 
rAd ooliul pj 
Gd Aa WT gS Cdrotige cle SLs ga jyarls () 
Sgt go pe GHotge A Glejbs Lolo jl Lelge ae (Y 
pe Grade 4 WoT TF Lere j! cbelge ae (Y 


VFE-1OD Ge FP aly ola VPOT lee oY oslo AY 0)90 dow dolidingy: cole ay pts 


Gobel Aged SSS eer COLT h9 ¥ Jose 
Table 2: Demographic characteristics of the statistical sample 
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Table 3: Concepts and categories related to intelligence in relation to the factors of the specialized business environment 
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